BUSINESS

CASE




Q1 2025

g STORIES |

-

e F Y .

Account Name: Million Frag

Q2 2025

Campaign Objective: Conversion
Snapchat

Account Challenges:

1.Operating under a tight budget with modest revenue generation

2.Dependence on a narrow set of ad creatives, limiting campaign freshness and engagement.

3.Lack of access to specialized talent for producing high-impact videos and ad visuals
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To maximize growth in Q2, Millionaire Fragrances implemented a bold scaling strategy, increasing media spend by
approximately 374.4% from $67,673.36 in Q1 to $321,089.69 in Q2.

The approach focused on amplifying high performing assets, refining audience targeting, and maintaining agility in
optimization.

This aggressive investment paid off with a ROAS of 5.18x, significantly outperforming the industry benchmark of 3.87x
(+34%), Despite a 23% higher CPP ($25.25 vs. $20.50). These results highlight the success of prioritizing high value
conversions over cost minimization alone, proving that calculated spend scaling, when paired with performance driven

creative, can yield exceptional profitability.
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A Saudi-based nonprofit organization, Refaq Charity is
dedicated to improving the lives of orphans in the Hail
region. Since its founding in 2010, the organization has
focused on providing comprehensive educational, social,
and vocational support to help orphans transition into
independent, productive members of society. The ongoing
challenge of fundraising to support its programs led the
organization to explore innovative solutions to boost
donations and engage new audiences especially during
key fundraising periods like Ramadan.
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134% 30% 34%

increase in purchases'

Beyond growth in performance metrics, Refaq also achieved a
34% reduction in cost per purchase, making their campaigns
significantly more cost efficient. Through precise targeting, data
driven optimization, and enhanced conversion tracking, the
charity was able to unlock stronger results during a critical
fundraising window proving the value of a well executed, insight
led Snapchat strategy.

By leveraging Snapchat’s advanced advertising tools and
integrating the Conversions APl (CAPI), Refag Charity achieved
remarkable improvements in their fundraising performance.
Following the implementation, website purchases increased by
134%, and return on ad spend rose by 30%, clearly demonstrating
the impact and  scalability of Snapchat’'s strategic
recommendations.



F i - S I i "y 7
p g 1 R PN =
- R ' RV /Y

COMMNECTHIN COMMNECTION COMNMECTION COMMECTION CONMECTION

We successfully leveraged X (formerly Twitter) Ads to drive
T % Ng N impactful performance across awareness, engagement, and
| conversion campaigns. With a strong focus on real-time
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| | B trends and audience intent, We built tailored strategies
e . NN using keyword targeting, follower lookalikes, and
Sl e Sty B == B conversation ads to reach the right users at the right

moment.

From boosting brand visibility to driving qualified
traffic and lead generation, We managed
campaigns for sectors including education, retail,
and public services consistently achieving high
engagement rates and optimized cost per resulit.
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106,796,474 $135,060.53 Account highlights
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The visuals below highlight real performance dashboards,
emphasizing our ability to scale accounts effectively while

maintaining strong efficiency.




The visuals below highlight real performance
dashboards from our managed campaigns, emphasizing
our ability to scale accounts effectively while
maintaining strong efficiency.

As experts with hands-on experience across. the MENA -
market, we’ve managed and optimized over $250K in
Meta Ads spend in 2025 delivering tangible results
across industries such as fashion, automotive,
education, healthcare, and non-profits.
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Our approach combines advanced campaign structures
(CBO/ABO), audience segmentation, and performance-
focused bidding strategies, like Target ROAS and Highest
Volume. We’ve executed full-funnel strategies from
awareness to conversions with standout outcomes
including: 13xt

ROAS, over 1,000 purchases in a single campaign, and
lead costs as low as 2 SAR.




V//ValueMark

LETS CREATE INCLUSIVE
PRODUCTIVITY SPACES
THAT DRIVE SOCIAL IMPACT
AND PROFITABILITY.
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